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Marketing MVPs

Testing Demand 
on Social Media



Why?
1. Powerful skill

2. They are the
product

3. Test demand



Agenda
1. Exercise

2. Q&A



Global Ad Spend
TV vs Internet

2011
TV $90B > Internet



2020
Internet $90B > TV



Why?
3 Reasons . . .

Online > TV



Why?
3 Reasons . . .

Online > TV



Social Media



Social Media
Targeting



Social Media
Pick 3 . . .

Surprising /
interesting ways 
to target people



Social Media
Breakouts – 10 min

1. Intro
2. Share your 3
3. How does FB 
know?



Making Your 1st

Social Media Ad



Demographics
1. Social Network
2. Age
3. Gender
4. Income
5. Region



Customer 
Interviews

“Frustrated battery 
doesn’t last all day”

“Anxious calling an Uber 
with low battery”

“Excited about renewable 
energy”



Social Media Ad
Generator



Demographics
1. Social Network
2. Age
3. Gender
4. Income
5. Region



Interests & 
Behaviors
Box #6



7. Describe Image
Evoke emotions



Customer 
Interviews

“Frustrated battery 
doesn’t last all day”

“Anxious calling an Uber 
with low battery”

“Excited about renewable 
energy”



7. Describe Image
Evoke emotions

Describe image



8-9. Build Your Ad
Demo



Collaborate
1. Intro

2. Share & help

3. Discuss: Which 
will get the most 
clicks?



10 Minutes
1. Intro

2. Share & help

3. Discuss: Which 
will get the most 
clicks?



After Breakouts
1. Students share

2. Which will get 
the most clicks? 

3. A/B Testing



Customize Lesson
1. Spreadsheet Ad

2. Draft Facebook Ad

3. Run Facebook 
MVP Ad

4. Run A/B Tests



Next: Lesson Plan



Run Lesson After
1. Problem Interviews

2. Marketing Plan

3. MVP



Structured Curriculum





Here



Preview: TeachingE.org



New: Student Experience



New: Student Experience



Preview: TeachingE.org



Lesson Plan



Next:

Takeaways



Feedback

  
        
                
      
           



Questions



Marketing MVPs
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