Marketing MVPs
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Why?

1. Powerful skill

2. They are the
product

3. Test demand




Agenda

1. Exercise
2. 0&A
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Why?

3 Reasons...

Online > TV



Why?

3 Reasons...

Online > TV
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Social Media

f




Social Media

Targeting

X2 WordStream

ALL OF

FAGEBOOK’S

AD TARGETING OPTIONS

‘\—_ﬂ]:l IN 1 EPIC INFOGRAPHIC [b

With more thas | bilion dafly actwe users, Facebook offers up mind-blowing a¢ targetiog aptions you simply won't find aywhere else.
With what seems like endless combirations of demographics, interests, behaviors and mare, you can get as creative as you need to in
order to reach your target market on Facebook

Here's your cheat sheet to all of Facebook's targeting options in one epic infographic ...

DEMOGRAPHICS

LOCATION AGE

Exter e or mere countries, coustizs/regions, cities, 2P/pstdl senple

mﬂmummmamhmnw fied your ad relevant.
Hhos? lozatiens.

sl s 1) = 65
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Social Media

Pick 3 ... O

Surprising /

Interesting ways
to target people




Social Media
Breakouts - 10 min

1. Intro

2. Share your 3
3. How does B
know?




Making Your 1st
Social Media Ad




Demographics

1. Social Network
2. Age

3. Gender
4. Income
9. Region




“Frustrated battery
doesn’t last all day”

“Anxious calling an Uber

WINULCE yith low battery”
Interviews

“Excited about renewable
energy



Social Media Ad

enerator

Social Media Ad Generator

7. Ad Prisary Tecct
{Fx aear b wilhoist
your phane|

8 Dascrine Ad Imaga

{x “low battary

4. Imags: RRsoUrcas

10. Your Ad

‘Your Image URL

‘“Your Company
5. Region (All Opficnal)
Frinary Tost




Demographics

1. Social Network
2. Age

3. Gender
4. Income
9. Region




Interests
Behaviors

0X 6

=22 WordStream

ALL OF

FACEBOOK’S
AD TARGETING OPTIONS

IN 1 EPIC INFOGRAPHIC




1. Describe Image
Evoke emotions




“Frustrated battery
doesn’t last all day”

“Anxious calling an Uber

WINULCE yith low battery”
Interviews

“Excited about renewable
energy



1. Describe Image
Evoke emotions

Describe image

O



8-9. Build Your Ad

Demo

O




Collaborate
1. Intro

2. Share & help

3. Discuss: Which

will get the most
clicks?




10 Minutes
1. Intro

2. Share & help

3. Discuss: Which

will get the most
clicks?




After Breakouts
]. Students share

2. Which will get

the most clicks?
3. A/B Testing




Customize Lesson
1. Spreadsheet Ad

2. Draft Facebook Ad

3. Run Facebook
MVP Ad

4. Run A/B Tests




Next: Lesson Plan

Creating Facebook & Instagram Ads

Demographic Targeting

Minimum Age:

Values

Maximum Age:

OMen
(leave blank for all)

O Women

Income O Boltom 10%

O 10% - 25%

O 25%- 50% O Top 5%

(US income levels)
Reglon People Iving In: For example, people ving In:
{continent, country,
state/province, city, zip = Morth America
code, etc.) & United States
= Califarnia
& San Luis Obispo
® 93407

Personal Targeting

and Job Titles

For examphe:

Job title; barista

Interests: climate changs, the

Gueei brand

= Politically: liberz!

= Living: avay from home/Tamily

= Relationship: In a long-distance
relationship

= Personal events: Anniverzary

within 30 cays

.




Run Lesson After

1. Problem Interviews
2. Marketing Plan

3. MVP




Structured Curriculum

Find a Problem Worth Solving Find a Solution Worth Building
Weeks 1-2 3-4 5-6 6-8 9 10 10 1 12-13 14-15

Skills Growth Leveraging Ideation Customer Problem ks Financial MVPs & Running Pitching &
Mindset 1st Failure Generation Interviewing Validation B Modeling Prototypes Experiments Storytelling




Find a Problem Worth Solving

Weeks 1-2 3-4 5-6 6-8 9

Skills Growth Leveraging |deation Customer Problem
Mindset 1st Failure Generation Interviewing Validation



Find a Solution Worth Building

Q/

9 10 10 11 12 -13 14-15

Problem Design Financial MVPs & Running Pitching &

Validation Tiunkmg Modeling Prototypes Experiments Storytelling




Preview: Teachingt.org

Find a Problem Worth Solving Find a Solution Worth Building
Weeks 1-2 3-4 5-6 6-8 9 10 10 1 12-13 14-15

Skills Growth Leveraging Ideation Customer Problem \ TR Financial MVPs & Running Pitching &
Mindset 1st Failure Generation Interviewing Validation Bl Modeling Prototypes Experiments Storytelling




New: Student Experience

Find a Problem Worth Solving Find a Solution Worth Building
Weeks 1-2 3-4 5-6 6-8 9 10 10 1 12-13 14-15

Skills Growth Leveraging Ideation Customer Problem \ TR Financial MVPs & Running Pitching &
Mindset 1st Failure Generation Interviewing Validation Bl Modeling Prototypes Experiments Storytelling




BUSINE:

Build Your Presentation

Diffusion of Innovati
Early Adopter %
Early Majority %

2 | Key Activities ;
A M to EA Ratio Once you have answered all the previous questions,

Sonar'e dev nt i - inn™
R mm Annual Revenu click the “Create/Update Your Presentation” button

Traveler support below, and a slide deck will be created for you.

Legslation

Annual EKDBI'ISE @& Your presentation is updated!

[7 OPEN ¥ DOWNLOAD

Experience creators

My Ideal Customers are £ who

feel | =5 when @

S&A00 NN by futirwi=res Enai.on

because ;and |

o e

1 > 8 B coogle Slides

want to help them feel €¥

J/ exec

Note: If something looks broken, you can REBUILD IT




Preview: Teachingt.org

Find a Problem Worth Solving Find a Solution Worth Building
Weeks 1-2 3-4 5-6 6-8 9 10 10 1 12-13 14-15

Skills Growth Leveraging Ideation Customer Problem \ TR Financial MVPs & Running Pitching &
Mindset 1st Failure Generation Interviewing Validation Bl Modeling Prototypes Experiments Storytelling




Lesson Plan

Creating Facebook & Instagram Ads

Demographic Targeting

Interests, Behaviors,
and Job Titles

Personal events:
wilhir




Next:

Takeaways

O




TEACHING
ENTREPRENEURSHIP

Feedback



Questions
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